Course Introduction IV
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ASSIGNMENT #1 Due Thursday

s First required exercise is due next class:
Thursday, September 14, 2017.

» Focus is on cultural ecology and the theme
“Human Adaption”.

» You are comparing two areas with unique
physical characteristics with regard to human
interaction and culture development.

= Focus on the “traditional” response to the people’s
living in a unique natural environment.

= Contrast the surroundings of the two groups;
what makes them unique?

Cultural Realm

“ A major world region with a blend of cultural
traits that makes it stand out from others.
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Pull-Push-Stay

Questions?

Neighborhoods can become
mini world culture regions.
People congregate in areas
where things are familiar to
them. This is a pull factor.
Some may move out because
of this (things become unfamiliar)
This is a push factor.

Others do not want to move
or cannot move.

This is a stay factor.

Cultural Diversity

< Spatial expression of human differentiation

is displayed by such cultural traits as:
language religion field patterns

clothing style architecture cuisine
rituals symbolization

» Where did it originate?

» Who developed/created it?

» Where is it found now?

» How did it get there?

» How it changed over the years?

We can see and identify
(recognize) elements within
a cultural landscape and
make assumptions that
can lead to associations.
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Distribution of Culture

and Cultural Diversity

Spatial distribution of cultural traits/features is a
way to study cultural diversity.

We need to be able to:

v Understand the creation of cultural patterns.

v" Understand the spread (diffusion) of cultural features
over time and space

v' Determine if and how they have been modified
(acculturation) by contact with other cultural features.

» Be able to differentiate various types of culture
found on earth: recognize them, locate them and
track their diffusion.

Types of Culture

The textbook identifies 7 types of culture:

1. Material culture CULTURE: way of life held in
. common by a group of people
2. Nonmaterial culture el
3. Folk culture a) all of its learned features;
b) the customary ways of
4. Popular culture doing things;
A c) the evolving process in
5. Indigenous culture which it is engaged; and
6. Subculture d) the mix of symbols, beliefs,
speech and practices
7. Mass culture associated with it.

Types of Culture

1. Material culture
Visible aspects of culture; physical and
tangible objects (clothing, art, tools, buildings,
musical instruments).

Central Africa Bolivia Italy

Types of Culture T

2. Nonmaterial culture
Oral and written traditions passed f
down through generations:

beliefs, values, tales, songs, lore,

Types of Culture "

3. Folk culture
Small, cohesive, insular, nearly self-
sufficient group; clan structure; often
isolated and homogenous; barter and
trade economy.

Types of Culture facebook

4. Popular culture
Dynamic group based in a large,
heterogeneous society; features
include individualism, innovation, and
change; money-based economy; secular
institutions. Includes advances in technology
and increased leisure time.




Folk Culture vs Popular Culture:
Russian Example
[ TrokCulureotRussia ——— TPop Cullure of Russia |
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Types of Culture (contd)
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Types of Culture (contd)

5. Indigenous culture
Native to an area; distinguished by traits and
conditions that may be different from the
dominant national culture that usually was
derived from colonization/occupation.
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Types of Culture (contd)

6. Subculture

A unique group within the dominate culture;
have norms, values, and material practices that
differentiate them from the culture to which they
belong. i
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[ httpu//study.com/acaden ican-subcultures-definitior htmi |

Sub and Mass Cultures

< No culture is pure. Variations have always existed.

= Through invasion (war and migration), occupation,
exploration, trade and religious zeal, people have
spread their culture to others and have been influ-
enced by the cultural traits of those with whom they
have been in contact.
In the age of globalization and ease of infor-
mation sharing, the rate of adaptation, blend-
ing and acculturation within culture groups has|j
rapidly increased. I
« “Survival regions” do exist: Areas where the
essence of the original culture remains.
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7. Mass culture

A culture that is produced, marketed and
spread through the media; has a very wide
audience that goes beyond individual cultures
and overlaps them (a form of acculturation).

Result of people’s mobility,
access to technological innova- Visual media: Television, YouTube,

a ) Hollywood films, visual arts, advertising
tions (as the telegraph, radio and Digital media: Access to all types of
television), and the globalization social me;ia thn;us?h thedlnternlet.

f _ Print media: Widely read popular
p_rocess that spreads informa publications as “The New York Times,”
tion and phenomena through “People,” “O-The Oprah Magazine,”
free market system and "AARP." "Vogue,” "Forbes.”

encourages homogenization.

Survival Regions of the US




Culture of the Use of

Alcoholic Beverages

¢ The use or non-use of alcoholic beverages by
people is a cultural phenomena.

= By-product of natural fermentation processes affecting
berries, fruits and grains.

= Long history: traces of alcoholic drink found in vessels over
9000 yrs old. Depiction of the use of wine and other spirits
found on ancient murals and in ancient writings.

= Used for medicinal and religious purposes, esp. the
benefit of an “altered state of consciousness.”

= Prohibitions developed as drunkenness impeded reliability
and clear thinking.
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Alcoholic Beverage Preference
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Alcohol: Per Capita

Consumption

Totsl capita [

in litres of pure alcohol, 2010

Interactive Map

http://ghostinthedata.com/
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. . Major Wine Regions N ) =
Wine Regions [Eli&E A,

b

The essence of wine varies
with growing conditions and
well as production methods.
Wine regions produce
distinctive products. Yet
these can vary from year to
year.

Wines are associated with
national and ethnic
cuisines and become part
of the cultural heritage of

CopyTigh Mlesin Srance, cem

an area.

https://www.wine-searcher.com/regions.Im|

23

Tolerance toward Alcoholic

Beverages in Texas

CULTURAL ATTITUDES TOWARD ALCOHOLIC BEVERAGES

A SHOWN BY LOCAL LIOUOR OPTION AND ILLIGAL DTILING
[
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Traditional (folk) Architecture Traditional (folk) Architecture

Hot and wet Hot and dry

Cold and wet designs - Shape? Predominant
g cold wind

direction

Clothing Styles Headwear
N Africa and SW Asia
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